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The Fenway Alliance member
institutions strive to achieve an
improved physical environment,
sense of community, and quality
of life for members, residents,
and constituent patrons of
the Fenway Cultural District.

Members of The Alliance

Berklee College of Music

Boston Symphony Orchestra

Emmanuel College

The First Church
of Christ, Scientist

The Forsyth Institute

Harvard School of Public Health

Huntington Theatre Company

Isabella Stewart Gardner Museum

The Mary Baker EddyLibrary
for the Betterment of Humanity

Massachusetts College of Art

Massachusetts College of
Pharmacy and Health Sciences

Museum of Fine Arts

New England Conservatory

Northeastern University

Simmons College

Wentworth Institute of
Technology

Wheelock College

YMCA of Greater Boston

Community Works

The Fenway Alliance is dedicated to giving back to the community. Each institu-
tion in the Fenway Cultural District boasts an extensive community outreach pro-
gram. Examples include Berklee College of Music's highly successful music scholar-
ship program for urban teens and the ElderArts' trip to Tanglewood, co-sponsored by
the YMCA, Northeastern University and the Boston Symphony Orchestra. The Mary
Baker Eddy Library for the Betterment of Humanity collaborates with several of our
member organizations to bring arts and entertainment to local families and children
through their weekly "Summer SOULstice" program. These are just a few of the
many cross-institutional programs designed to benefit area residents and provide
urban young people with life-changing cultural and educational experiences. With
additional funding, much more could be accomplished. Youth from our neighboring
communities would benefit from arts education and cultural enrichment experiences
that represent the collaborative efforts of our institutions. These programs need sup-
port for facilitation, development and staffing.

Summer SOULstice at
The Mary Baker Eddy Library

The Mary Baker Eddy Library
for the Betterment of Humanity is
committed to establishing interest-
ing and enriching programs for the
community that explore the power
of ideas to inspire individuals and
transform the world. One of those
first community programs, now in
its third year, is Summer
SOULstice®. Originally initiated
as a festival of the arts for children
attracted to summer fountain-play,
the program now also features an
interactive and multicultural
approach to music, art and dance,
in support of the core concept of
the Massachusetts Arts Curriculum
Framework: "In order to under-
stand the range and depth of the Summer SOULSstice 2001
human imagination, one must have knowledge of the arts." In addition to the per-
formance portion of the program, librarians from the Boston Public Library read
their favorite storybooks to the gathered youngsters.

Established in May 2000, Summer SOULstice was designed as a festival that
would bring arts-related activities into the lives of children. In the spirit of Mary
Baker Eddy's generous love for her community, the Library is developing public
programs for both children and adults that enrich the spirit, engage the intellect -
and delight the heart.

At Summer SOULstice programs, interactive performances have been provided by
many member institutions from the Fenway Alliance, including: the music of a
brass, woodwind, and string ensemble from the Boston Pops; sponge painting with
artists from the Masssachusetts College of Art; a jazz ensemble and African drum-
mers from The Berklee College of Music; performances by musicians from The
New England Conservatory; and a theater production Continued on Page 3




Alliance News Letter from the Director

An Invitation to Our Corporate Neighbors and Friends

Think "Theater District." Think "Financial District." Each brings to mind a distinct aspect of
Boston. Within five years, the words "Fenway Cultural District" will do the same, living up to its
promise as one of the great cultural districts in America. The Fenway Alliance, representing 18
major arts, cultural, academic and religious organizations in the Fenway, is committed to making
this vision a reality. This unique area of Boston is certainly rich enough in possibilities to make
our job, if not easy, at least very possible. In the words of Benoit Denizet-Lewis, feature writer for
Boston Magazine (April edition), "After all, where else in Boston can you take a morning walk through the Back Bay
Fens, tour an exhibit at the MFA, grab Thai at The Brown Sugar Café, catch an afternoon show at the Symphony, take
in a night game at Fenway Park, down an afternoon beer at Boston Beer Works, and, if you haven't already imploded,
end the night at a club on Lansdowne Street?".

One significant milestone The Fenway Alliance has already achieved is the designation of Huntington Avenue as
"The Avenue of the Arts" in 1998 via a proclamation by Mayor Thomas Menino. Over the past decade, The Alliance
has leveraged $30 million government dollars to reconstruct and beautify Huntington Avenue and Massachusetts
Avenue. We also are deeply committed to environmental issues and have helped launch the restoration of the Muddy
River and its surrounding park. Currently, the Fenway Alliance is seeking funds to create artistically-rendered infor-
mation kiosks in the gateways to the Fenway Cultural District, install signage and way finding systems, create a visi-
tor's center, and develop a culturally relevant historic walking tour of the area. Of equal importance to our funding
agenda is the development of community-based programs designed to increase access to the arts for youth and families
who have traditionally felt excluded from the cultural riches in this area. To implement this admittedly ambitious
agenda, we need help from you, our corporate neighbors.

In a recent Boston Business Journal article, Anna Faith Jones, President Emeritus of The Boston Foundation,
assessed the plight of nonprofits and the role of corporations in Massachusetts: "Today's severe economic climate pres-
ents special challenges to those of us in the nonprofit community-- challenges that threaten our ability to fulfill our
missions and, all too often, our very existence. In this climate, good corporate citizens are more important than ever"
(February 22-28, 2002). But what makes a good "corporate citizen"? The Fenway Alliance defines corporate citizen-
ship as simply supporting the community in which you are located and conduct business. We also recognize that cor-
porations must see a return on their investments. Contributing to the Fenway Cultural District not only fosters com-
munity goodwill and enhanced public relations, it also helps to ensure that more visitors patronize local business, and
that talented employees are attracted to this area. The landmark study of The Creative Economy Initiative quantified
what many of us have known for years-- culture and the arts generate significant revenue and jobs (The New England
Council, 2001). Simply put, being a good corporate citizen makes good business sense.

The Fenway Alliance invites you to partner with us in building a Fenway Cultural District that offers our local com-
munity and visitors from around the world solace, beauty and pleasure. By contributing to The Fenway Alliance, you
support and reap the benefits not only of a single cultural institution, but also of an entire cultural district. By joining
in our efforts, you also secure your place among an elite group of civic leaders who believe in preserving history, the
environment, and art while investing in the future of an ever-evolving community. We welcome your participation.

--Kelly Brilliant, Executive Director

CREDITS:

Alliance News is a publication of The Fenway Alliance, and is made possible  Please contact us at:
by support and contributitions from The Alliance member institutions. The Fenway Alliance
Editor: Kelly Brilliant, Executive Director 337A Huntington Ave
Research and Design: Minona Heaviland, Project Manager Boston, MA 02115

Copy & Design Editor: Debora Frazier, Assistant Director 617-437-7544
Contributors: Cathleen McCarron, Beate K. Becker, and the PR Departments www.fenwayculture.org

of several of our participating members. info@fenwayculture.org
Printing: NU Reprographics

Page 2



Voice from the Field Alliance News

SOULstice Continued from Page 1
by Huntington Theatre Company. Artists
from a wide variety of cultural and ethnic
backgrounds are included in the schedule,
such as the drums and music of Inca Son.
The Honorable Thomas M. Menino, Mayor
of Boston, joined the opening day festivi-
ties in 2001, and described this concert
series as "one of the best in the city - bring-
ing the people of Boston together."

Last year, the program was expanded to
include storytelling. Each week, for about
an hour, a librarian from one of the many
branches of the Boston Public Library,
would read stories to about 100 children
ages 4-10. Afterwards, the children were
each given a book to take home, compli-
ments of RadioDisney. Over the course of
the summer, over 2100 books were given
away to audiences that averaged 450 chil-
dren each week. Attendance has doubled
each year since the program began in 2000.

In September of this year, The Mary
Baker Eddy Library will officially open its
doors to the public, and will expand its
educational programming. Current plans
include subject areas such as history, geog-
raphy and journalism, and are expected to
incorporate some of the Library's exciting
exhibit elements such as the ever-popular
Mapparium, the new Hall of Ideas, and a
new exhibit about The Christian Science
Monitor. The Hall of Ideas will feature
exhibits and programming for visiting stu-
dents to explore powerful ideas from some
of history's greatest thinkers such as
Ghandi, Martin Luther King, Susan B.
Anthony, and hundreds of others. The
Mapparium, a 30-foot in diameter stained-
glass globe that features a glass bridge
through its center, will allow students to
view the world from the inside out and will
offer a unique learning experience in both
geography and history. And the Monitor
Gallery will allow visitors to view The
Christian Science Monitor newsroom and
learn through interactive technology about
its Pulitzer Prize-winning journalism.

Be sure to mark Tuesday, June 18th as
the kick-off day for Summer SOULstice
2002. The program begins at eleven - we
hope to see you there - and at the Library
when it opens in late September!

Culture’s Contribution to the Regional Economy:

The Creative Economy Initiative
by Beate K. Becker, Project Director of
the Creative Economy Initiative

No one doubts the contribution that Fenway Alliance
members make to Boston's rich cultural and civic life.
Increasingly, the public is aware of these institutions'
power to attract students and visitors - and their spend-
ing - to the Boston area. But few of us fully appreciate
the intricate web of economic relationships that connect
Fenway Alliance members to local businesses and the
city itself.

Educational institutions like MassArt and the Museum of Fine Arts train
artists who work in graphic design and advertising firms as well as financial
services and manufacturing companies. Musicians, composers and man-
agers trained at New England Conservatory, Berklee College of Music and
BSO's Tanglewood feed the local and national media and entertainment
industries. Creative artists purchase the tools of their trade from local art
supply and music stores and sell their products at clubs, galleries and open
studios throughout the city. Taken together these institutions and artists help
make Boston a city where businesses and their employees want to work and
live.

This economic web encompassing non-profit organizations and commer-
cial enterprises, individual artists and creative communities has been labeled
the creative economy by a partnership of New England business, govern-
ment, and cultural leaders. In 1998, the New England Council, the nation's
oldest regional business association, formed the Creative Economy Initiative
in an effort to better understand and strengthen the region's creative enter-
prises and activities. In partnership with the region's six state arts agencies,
the New England Foundation for the Arts and the Boston Symphony
Orchestra, the New England Council undertook two major studies.

The first Creative Economy Initiative (CEI) report* set out to redefine the
economics of creativity by looking, not just at the economic impact of non-
profit cultural organizations, but also at creative commercial enterprises,
individual artists and communities. By examining the sector in its entirety,
the study reveals that the creative economy provides jobs for 245,000 peo-
ple, or 3.5% of the New England workforce; generates more than $4.4 bil-
lion in payroll alone; and surpasses both employment and job growth rates
of other leading regional industries.

The Initiative then set out to develop a strategic investment plan that
would develop the sector the same way one will develop other key econom-
ic sectors. In June 2001, CEI released a regional investment plan proposing
ten specific initiatives needed to strengthen the creative sector. Among
other things, the Blueprint for Investment® proposes to create a regional cre-
ative economy council; develop creative industries such as design, film and
craft; foster ties between art and technology; and encourage peer learning
among creative communities. Fenway Alliance member Kay Sloan,
President of MassArt, and Roger Mandle of the Rhode Island School of
Design are jumpstarting the first pilot venture by co-chairing a regional
design industry initiative.

CEI is not the first effort to look at the economics of culture. However, it
is unusual in that it is headed up by a regional Continued on Page 7
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